
PUBLIC
ENGAGEMENT
REPORT

Prepared By:  

August 2025

Town of Thessalon
 Official Plan Review

Powell Planning & Associates



Prepared by Powell Planning & Associates | Public Engagement Report 2025

TABLE OF
CONTENTS

1 Introduction
  1.1 Overview
  1.2 Purpose of Public Engagement

2 Public Engagement
  2.1 Public Engagement Strategy
  2.2 Public Engagement Method and Tools
  2.3 Special Meeting of Council
  2.4 Public Open House Workshop
  2.5 Public Engagement with Indigenous Peoples

3 Public Engagement Outcomes
  3.1 Public Survey Results 
  3.2 Key Outcomes from the Public Open House

4 Next Steps

5 Conclusion

3 
5 
6

7
7 
10
13
14
17

18 
18
22

26

27

2



Located in Algoma District, the Town of Thessalon is a key service centre for surrounding
communities, positioned at the junction of Highway 17 (the Trans-Canada Highway) and
Highway 129 along the northern shore of Lake Huron. 

Powell Planning & Associates has been retained by the Town of Thessalon to complete a five-
year Official Plan Review (OPR) for the Town of Thessalon Official Plan, 2020 (the Official
Plan). The current Official Plan provides a comprehensive policy framework to guide future
growth and land use planning in a manner that supports sustainability, livability, and
economic resilience. 

This Engagement Report provides a comprehensive account of the public and collaborator
consultation activities undertaken as part of the OPR. It presents the Public Engagement
Strategy (PES), details of Indigenous engagement, descriptions of engagement events
including their objectives, target audiences, and levels of participation, and a summary of the
input received to date. Collectively, this information offers a thorough overview of
community contributions that will inform the development of updated policies and directions
for the Official Plan. 

1 INTRODUCTION

3Prepared by Powell Planning & Associates | Public Engagement Report 2025



4Prepared by Powell Planning & Associates | Public Engagement Report 2025



1.1 OVERVIEW

The updated Official Plan will provide a long-term policy framework to guide land use
planning and development over a horizon of at least 20 years, while promoting sustainable
growth, protecting community assets, and enhancing the overall quality of life in the Town.

Phase 1 of the OPR, which focused on the background information, is now complete. This
report summarizes the public engagement activities conducted to date as part of Phase 2. The
purpose of early engagement is to gather input from as many community members as
possible, including seasonal visitors, residents of all ages, business owners, and other
collaborators, ensuring that the updated Official Plan reflects the collective vision and needs
of the community.
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Figure # 1: Public Open House Workshop 
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1.2 PURPOSE OF PUBLIC
ENGAGEMENT

Public engagement is a central component of the OPR process, ensuring that the updated
policy framework reflects local needs, perspectives, and priorities. Early engagement efforts
aimed to raise awareness of the OPR, explain the role and importance of the Official Plan,
and provide multiple avenues for sharing insights, concerns, and suggestions.

This Engagement Report summarizes the consultation activities undertaken to date,
including surveys and a public open house workshop, and provides an overview of the
feedback received. Feedback collected through surveys and a Public Open House Workshop
has informed planning decisions and will continue to guide the development of policies and
strategies. This input supports a balanced approach to growth, livability, environmental
stewardship, and economic resilience, while maintaining the character and identity of the
Town. By providing accessible participation opportunities, the engagement process fosters
transparency, encourages dialogue, and builds trust in the planning outcomes.
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To ensure that the OPR is inclusive, transparent, and responsive to the community’s needs, a
comprehensive PES was developed. The strategy provides clear and accessible information
about the review process, while creating multiple opportunities for meaningful participation.
Engagement is positioned as a central element in shaping the Town’s long-term planning
framework and ensuring that the Official Plan reflects the community’s perspectives and
interests. The PES is guided by five objectives:

2.1 PUBLIC ENGAGEMENT STRATEGY

2 PUBLIC ENGAGEMENT
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1.Promote Understanding and Transparency

 The strategy seeks to equip residents with clear and accessible
information about the OPR, including its purpose and scope.
Communication materials are designed to be inclusive and
understandable across all demographics, including youth, families,
seniors, newcomers, and working professionals. By providing
comprehensive background information, FAQs, and explanatory
resources, the strategy ensures that participants can engage in an
informed and meaningful manner.

2. Engage People Where They Are

Engagement activities are deliberately situated within community spaces
that residents already frequent and trust, such as schools, healthcare
and service facilities, recreation centres, libraries, and faith-based
institutions. By meeting participants in familiar environments, the
strategy fosters comfort and inclusivity, encourages various people in
the community to participate. It strengthens the connection between
residents and the planning process.

3. Ensure Equity and Accessibility in Participation

An important aspect of the PES is the provision of equitable
opportunities to participate. Engagement tools and activities are
designed to accommodate diverse needs and preferences, including
varying levels of technological access and mobility. Participation
methods encompass both digital and print formats, in-person and
virtual events, and multiple avenues for providing input, such as online
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4. Build a Culture of Collaboration

The PES emphasizes meaningful dialogue between the Town and its
community members. Residents are positioned as co-creators in shaping
the Official Plan, and the OPR process highlights how public input will be
analyzed, considered, and incorporated into decision-making.
Transparent reporting mechanisms, such as updates via the project
webpage and summary reports to Council, demonstrate to participants
that their contributions are valued and substantively inform policy
development.

5. Sustain Engagement Over Time

Engagement is designed as a continuous process, rather than a series of
isolated events. The strategy maintains momentum by providing regular
updates, sustaining multiple communication channels, and offering
ongoing opportunities for feedback throughout each phase of the
review. This sustained approach fosters long-term interest, encourages
on-going participation, and supports a sense of ownership among
community members in the planning process.

and paper-based surveys, comment cards, dedicated project email, Council Meetings, and
public open houses. This ensures that all residents may have an opportunity to contribute
their perspectives.
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Targeted engagement ensures that the OPR reflects a broad range of community
perspectives. The following key audiences were identified:

Schools and Educational Institutions: Engagement with students and families
occurs through either take-home flyers, school newsletters, and online forms to
encourage awareness and participation from younger community members and
their households.
Health, Service, and Government Facilities: Adults, seniors, and the public are
engaged through posters, comment cards, QR-code surveys, and drop-in sessions
at high-traffic locations such as Service Ontario, Town’s Post Office, Thessalon
Medical Clinic, Main Street Pharmacy, Algoma Manor, and Thessalon Hospital. 

KEY AUDIENCES AND ENGAGEMENT LOCATIONS
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Businesses and Employment Hubs: Working professionals, employers, and
entrepreneurs are reached through pop-up booths, stakeholder roundtables, targeted
emails, and mail survey invitations at locations including Main Street businesses, clinics,
and professional offices.
Faith-Based and Cultural Institutions: Multigenerational families and seniors are
engaged via bulletin inserts, community announcements, and comment boxes in
churches and other cultural institutions, including the Zion United Church and St.
Ambrose Catholic Church.
Recreation and Community Spaces: Residents including but not limited to youth and
seniors, are engaged through interactive public meetings, visioning boards, comment
boxes, and online and paper-based surveys at the Thessalon Arena & Curling Centre,
public library, and community events.

The PES employs a suite of complementary tools to maximize accessibility, reach, and
participation:

Dedicated Project Webpage: Serves as a central hub for information about the review
process, timelines, background documents, and contact information for project team.
Print Materials: Posters, flyers, and postcards are distributed across community hubs,
including pharmacies, post offices, grocery stores, clinics, community centres, churches,
and the library.
Social Media: Regular updates and event promotion are shared through the Town’s
Facebook and Instagram pages, as well as other local community platforms.
School Newsletters and Educational Materials: Age-appropriate planning information
and updates are shared with students and families to foster early awareness and
engagement.
Community Survey: Online and paper-based surveys provide structured opportunities
to capture insights to inform the OPR process. 
Public Open Houses: Hosted at accessible community venues and virtually, these
sessions feature interactive maps, visioning boards, and comment stations to encourage
in-person and virtual dialogue.
Regular Updates: The public is to be kept informed through ongoing communications,
including posters, website posts, which provide updates on the progress of the OPR.

KEY ENGAGEMENT TOOLS AND TACTICS
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June 11, 2025 
Notice of special meeting of council posted on North Shore Sentinel (town’s
local newspaper).

June 12, 2025 
Dedicated project webpage was launched on the Town’s website, 
Notice of OPR distributed (mail-out/email circulation to key stakeholders
and Indigenous communities, including Thessalon First Nation).

June 18, 2025
OPR launch posters posted within the Town and social media (municipal
office, bank, pharmacy, post office, community information board, Algoma
Manor, public school parent app, Town’s Facebook page). 
Public Survey launched.

July 21, 2025
Special meeting of council. 

August 1, 2025 
Survey closed; results collected and analyzed.

August 5, 2025 
Notice of Public Open House posted (town webpage, municipal office,
bank, pharmacy, post office, community information board, Algoma Manor
Town’s Facebook and , Instagram page). 

August 18 2025 
Public Open House Workshop led by Powell Planning & Associates (two
sessions held).

10

2.2 ENGAGEMENT METHODS AND
TOOLS
To ensure broad awareness and meaningful participation, a series of public
engagement initiatives were carried out. The following timeline highlights the major
outreach activities and milestones.
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Early public engagement for the OPR has been undertaken to ensure that input is gathered
from a wide range of community members. The primary purpose of these engagement
efforts is to raise awareness about the OPR, educate the public on the role and importance
of the Official Plan, and provide multiple avenues for community members to share their
insights, concerns, and aspirations.

To initiate public awareness, a dedicated project webpage was launched on the Town’s
website on June 12. The webpage serves as a central hub for information, explaining the OPR
process, outlining the purpose and significance of the Official Plan, and highlighting past and
future opportunities for active participation. Concurrently, a public survey was released in
both online and print formats. A dedicated project email (officialplanreview@thessalon.ca)
for outreach and to receive feedback throughout the duration of the project. The survey was
designed not only to collect feedback on current community conditions and interests but
also to better understand the values and perspectives of diverse participants. Thessalon First
Nation was also notified on June 12 about the OPR and ongoing engagement opportunities.
This input was crucial in identifying emerging needs, common themes, and community
aspirations that will inform future policy directions in the updated Official Plan.

In addition, an OPR poster was prepared to further increase awareness and encourage
participation amongst those visiting frequented community destinations. Table 1: Poster
Distribution – Intended vs. Posted Locations shows the places where the posters were to
be posted and where they were posted. 
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TThe poster was circulated and posted on
June 18, 2025 across multiple community
locations and social media platforms,
including the Town’s municipal office,
bank, pharmacy, post office, community
information board as well as the Town’s
Facebook and Instagram page. It was also
shared with Algoma Manor for display to
staff and residents, and with the local
school to be circulated via the parent app
during the final week of the 2024-2025
school year. The circulation of the poster
was made to ensure that information
about the OPR reached as many
community members as possible,
providing accessible ways to engage and
contribute to the review process.
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Figure # 2: Official Plan Review Public Poster

Intended Posting Sites Completed Posting Sites

Fitness centre
Thessalon Public Library
Church’s

Zion United Church
St. Ambrose Catholic Church
Thessalon Bible Chapel
Church of the Redeemer (Anglican)
Church of Christ

Grocery store - Jones’ Valu-Mart
Nursing home - Algoma Manor
Thessalon Marina
Facebook and Instagram 
Public School 

Bank
Pharmacy 
Post Office
Community Information Board
Municipal Office
Algoma Manor
Sent to School – circulated over the
parent app the last week of School
Facebook and Instagram 

Table 1:  Poster Distribution – Intended vs. Posted Locations

Prepared by Powell Planning & Associates | Public Engagement Report 2025



2.3 SPECIAL MEETING OF COUNCIL
As required under Section 26 (3) of the Planning Act, a Special Meeting of Council open to the
public was held on July 21, 2025, for the statutory initiation of the OPR process to discuss the
potential updates that may be required to the Official Plan. In accordance with requirements
of the Planning Act, a Notice of the Special Meeting of Council was published in the Town’s
local newspaper, the North Shore Sentinel, at least 30 days prior to the meeting in each of two
separate weeks on June 11 and June 18, 2025. The Notice was also provided to the Ministry of
Municipal Affairs and Housing (the approval authority) and prescribed public bodies, including
Metis Nation of Ontario and Thessalon First Nation, to initiate engagement regarding the
revisions that may be required to the Official Plan.

Phase 2 continues throughout the duration of the project to ensure meaningful participation
and opportunities to receive ongoing input from residents, community and collaborators. This
input will play an important role in shaping policies within the updated Official Plan to reflect
the values and aspirations of the community. Engagement will continue until the final draft is
presented to Council for consideration and adoption.
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Figure # 3: Notice of Special Meeting of Council
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2.4 PUBLIC OPEN HOUSE WORKSHOP

Powell Planning & Associates hosted the first series of Public Open House Workshops on
August 18, 2025. The sessions provided the community and collaborators with an overview
of the project, an update on progress to date, and an opportunity to contribute input to help
shape future policy directions. Two sessions were offered to ensure all community members
could participate, held from 2:00 pm to 4:00 pm and 5:00 pm to 7:00 pm at the Town of
Thessalon Marina.
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Figure # 4: Public Open House Workshop The Open House Workshops
presented survey results and
summarized previous
community feedback, while
providing an opportunity for
participants to share their ideas
and perspectives on community
and land use planning matters.
The sessions sought to identify
community priorities for land
use, housing, and green space,
mobility and to gather input on
potential opportunities and
concerns that could help guide
policy development in the
updated Official Plan.
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The second interactive activity, Mapping Our Future, invited participants to provide input on
land use priorities within the Town. A display of the Town of Thessalon’s Official Plan Land
Use Schedule was presented, and participants were asked to use colour-coded notes to
identify the following;

areas to be maintained for preservation;
areas suitable for residential growth and development;
locations appropriate for commercial or employment uses;
and areas of concern or potential change. 

This exercise enabled participants to engage directly with the Official Plan Land Use
Schedule, offering clear, place-based feedback on opportunities, challenges, and priorities
for the community’s future. 

ACTIVITY #2 MAPPING OUR FUTURE
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ACTIVITY #1 WE HEAR YOU WALL

A series of interactive activities were
developed to actively engage the
community and gather meaningful input on
key planning topics. The first activity, We
Hear You Wall, presented participants with a
summary of results from the recent
community survey. This visual display
highlighted the main themes, values, and
concerns identified through the survey
process. Participants were encouraged to
review these findings, reflect on how well
they aligned with their own priorities, and
contribute additional comments or insights.
This exercise helped to validate the survey
outcomes while also capturing new
perspectives to further inform the direction
of the Official Plan.

Figure # 5: Public Survey Results  
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ACTIVITY #4 HOUSING AND RESIDENTIAL LAND USE REIMAGINING

The final activity, Housing & Residential Land Use Reimagining, invited participants to share
their perspectives on future housing needs and broader land use directions for Thessalon.
Using the Official Plan Land Use map as a reference, attendees identified preferred housing
forms such as single detached, townhouses, or multi-unit dwellings and highlighted areas
where additional housing may be appropriate. Participants also noted locations requiring
policy attention or adjustments, placing their ideas directly on the map to illustrate
opportunities, challenges, and desired changes for the community’s growth and
development.

Collectively, the activities created a hands-on and inclusive process that allowed all
participants to meaningfully contribute to the future direction of the Town. The insights
gathered through each activity provides valuable perspectives on community priorities,
challenges, and opportunities, which will directly inform the development of policies and
strategies in the updated Official Plan. 

To conclude the session, a facilitated discussion was held to reflect on the activities and
address any outstanding questions, concerns, or ideas raised by participants. This open
dialogue provided an opportunity for clarification and deeper conversation around key
themes. In addition, comment cards were distributed, offering participants another avenue
to share written feedback, questions, or suggestions in greater detail. Together, these efforts
ensured that a wide range of voices were captured, both during and after the workshop,
strengthening the comprehensiveness and transparency of the engagement process.
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ACTIVITY #3 GREEN SPACE AND PRESERVATION

The third activity, Green Space & Preservation, focused on identifying areas valued for
environmental protection and recreational opportunities. Participants were asked to
highlight locations that should be maintained for preservation, areas that could
accommodate new recreational trails or amenities, and opportunities to strengthen
community connectivity through enhanced walking and cycling routes.

Prepared by Powell Planning & Associates | Public Engagement Report 2025



Public Engagement with Indigenous communities is a vital part of the OPR process, ensuring
that land use planning respects Indigenous rights, values, and perspectives. Early and
meaningful engagement facilitates knowledge-sharing, supports the consideration of
Indigenous interests in decision-making, and helps identify potential impacts on the exercise
of Aboriginal or treaty rights, as emphasized in Section 6.2 of the 2024 Provincial Planning
Statement.

On June 12, 2025 Thessalon First Nation was included in early engagement efforts, beginning
with the notice of the Town of Thessalon undertaken an OPR and the circulation of the
Special Meeting of Council Notice which was held on July 21, 2025. These communications
ensured that the Indigenous community was informed of opportunities to participate. At the
Public Open House on August 18, 2025, the Director of Programming & Development for
Thessalon First Nation attended, providing an opportunity to share perspectives, and
contribute to discussions on land use priorities.

This engagement demonstrates the commitment to incorporating Indigenous perspectives
into planning, fostering collaboration, and supporting an inclusive and representative
process that informs the development of policies and strategies for the updated Official Plan.

Engagement efforts with Thessalon First Nation will continue throughout the OPR process to
ensure meaningful engagement. 
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2.5 PUBLIC ENGAGEMENT WITH
INDIGENOUS PEOPLES

Prepared by Powell Planning & Associates | Public Engagement Report 2025



3 PUBLIC ENGAGEMENT
OUTCOMES
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This section summarizes the key outcomes of the engagement process and illustrates how
community input will contribute to the development of policies and strategies in the updated
Official Plan. Feedback was gathered through a survey of 46 participants aged 18 and older
and through a Public Open House Workshop attended by 16 participants. 

3.1 PUBLIC SURVEY RESULTS 

To encourage early community participation, an online public survey titled “Town of
Thessalon Official Plan Review Public Survey” was made available through the Town’s website
from June 18, 2025 to July 31, 2025. The poster was promoted via social media and notices
and posters were posted throughout the community. The survey included 11 questions
designed to gather comprehensive input. Questions focused on key topics, including the
Town’s current conditions and the community’s vision for Thessalon’s future.

The survey responses were thoroughly analyzed to identify recurring themes and emerging
community needs. This feedback helped determine the key focus areas for the interactive
activities at the Public Open House Workshop and will also inform policy directions within the
Town’s Official Plan, ensuring alignment with the community’s vision for Thessalon’s future.
The primary objective of this engagement initiative was to ensure that the community’s
perspectives, concerns, and ideas were acknowledged and will be meaningfully incorporated
into ongoing and future planning efforts.

The survey reflects input from forty-six (46) participants aged 18 to 64 and older. The
following section summarizes the key findings, highlighting community priorities and
concerns to inform the Town’s Official Plan. Below are the questions and survey results.
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1. What do you value most about living in the Town of Thessalon? 
35% - community safety
33% - access to parks and green spaces
22% housing affordability 
15% cultural and recreational amenities
15% proximity to work and school 

When asked what they value most about living in Thessalon, participants
highlighted community safety, access to parks and green spaces, housing
affordability, cultural and recreational amenities, and proximity to work and
school, reflecting a strong emphasis on safety, quality of life, and access to local
resources.

2. What are the top 3 priorities you believe the Official Plan should address?
30% of participants identified expanding housing options 
28% of participants identified promoting economic development 
36% of participants identified enhancing environmental sustainability

Participants identified the top priorities for the Official Plan as expanding housing
options, supporting economic development, and enhancing environmental
sustainability.

3. How important is it to you that new developments include mixed-use
spaces (e.g., residential, commercial, and recreational)?

35% of participants were neutral
28% of participants responded somewhat important 
26% of participants responded very important 

Responses regarding the inclusion of mixed-use spaces in new developments
ranged from neutral to supportive, with some participants indicating that such
integration of residential, commercial, and recreational uses would be valuable.
This suggests that while not a universally prioritized issue, there is interest among
community members in seeing mixed-use development in the Town.
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4. What would help make housing more desirable in your community?
46% of participants responded more rental options
20% of participants responded more family sized units
15% of participants responded in-law suites or secondary units 

Participants highlighted a need for greater housing choice, particularly through
rental options, family-sized units, and secondary suites.

5. What do you value in a community that is currently missing in Thessalon?
Responses to this question highlighted perceived gaps in the Town. Results shows
that more community services and amenities, healthcare facilities, inclusive local
events, a vibrant town centre, enhanced transportation options, and expanded
recreational facilities are currently missing within the Town.

6. Describe the Town in one or two words.
The survey asked respondents to describe the Town of Thessalon in one or two
The survey asked respondents to describe the Town of Thessalon in one or two
words. Common descriptors included “beautiful,” “peaceful,” and “safe,” reflecting
a strong appreciation for the Town’s natural environment and sense of security. At
the same time, several responses highlighted the Town as having “potential” and
“opportunities for growth,” indicating that residents see room for improvement
and development.

7. Which environmental initiatives should the Town prioritize?
50% of participants responded improving waste management and recycling
33% of participants responded expanding green spaces and parks 

Half of participants (50%) prioritized improving waste management and recycling,
while 33% highlighted expanding green spaces and parks, showing a focus on
sustainability and recreational areas.

8. How do you primarily commute within the Town?
72% of participants use a personal vehicle
24% of participants walk

Most participants (72%) primarily use personal vehicles, while 24% walk, indicating
that private cars remain the dominant mode of transportation in the Town.
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9. What would be your preferred mode of transportation within the Town?
48% of participants responded personal vehicles 
30% of participants responded walking 
13% responded cycling

These results suggest that while most residents rely on personal vehicles, there is
also significant interest in active transportation options, highlighting opportunities
to enhance walkability and cycling infrastructure.

10. How would you prefer to receive updates about the Official Plan Review?
39% of participants responded social media platforms 
28% of participants responded Town’s website
20% of participants responded email newsletters
13% of participants responded at home postage mailer

Participants indicated a preference for receiving updates about the OPR primarily
through digital channels, including social media platforms and the Town’s website,
with some also favoring email newsletters and traditional mail. This suggests that
while online communication is the most effective method for reaching the
community, multiple channels should be maintained to ensure broad accessibility.

Participants highlighted focus areas such as housing, economic development, environmental
sustainability, and community amenities, while also identifying opportunities for enhanced
connectivity, recreational spaces, and mixed-use development. The feedback underscores
the diversity of perspectives within the community and will serve as a critical foundation for
guiding the development of policies and strategies in the updated Official Plan, ensuring that
the Plan reflects the values and vision of residents, seasonal property owners, local
businesses, and collaborators.
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The Public Open House provided an opportunity for residents, seasonal property owners,
local businesses, and collaborators to engage directly with the OPR process. Through a series
of interactive activities, participants were invited to share their perspectives on key planning
topics, including land use priorities, housing, green space, community connectivity, and
recreational opportunities. This section summarizes the outcomes of the Open House,
highlighting the ideas, concerns, and suggestions expressed by participants, and
demonstrates how this input will inform the development of policies and strategies in the
updated Official Plan.

A total of 16 participants took part in the Open House Workshops. The results of their input,
collected through the interactive activities, are discussed below and presented in chart
format. These findings provide a clear snapshot of community priorities and highlight the
themes that will help guide the next stage of the OPR.

22

3.2 KEY OUTCOMES FROM THE PUBLIC
OPEN HOUSE WORKSHOP

Figure # 6: Public Open House Workshop 
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ACTIVITY #2 MAPPING OUR FUTURE

Areas to Preserve
and Protect 

Encourage rewilding initiatives and reduce the use of water and
herbicides.
Promote and preserve the heritage bridge.
Preserve Peace Park.
Protect riverside park. 

Residential Growth 

Address housing affordability.
Support the development of new subdivisions.
Encourage the sale of private lots.
Create new housing opportunities.

Commercial and
Economic uses 

More “destinations” like forestlands such as a gallery or antique
shop.
Encourage the use of the land/buildings.

Areas of Concern
or Needing

Change 

Repair and repaint the red heritage bridge.
Clean up the riverbanks.
Provide recreational amenities for children at the marina.
Activate and better utilize the waterfront area.
Improve property standards enforcement and regular patrols.
Encourage productive use of underutilized industrial areas.
Ensure proper maintenance of buildings or consider their removal if
derelict.
Address road conditions, including lowering speed limits on
highways and improving town roads.
Work on removing invasive plants. 

23

Participants emphasized preserving natural areas,
parks, and cultural assets such as the heritage
bridge. Residential growth priorities included
housing affordability, new subdivisions, and
residential development. Economic development
priorities centered on the strategic utilization of
land and existing buildings. Key concerns involved
infrastructure upgrades, stronger property
standards, improved waterfront and industrial
land use, and environmental initiatives such as
riverbank clean-up and invasive species removal.

Figure # 7: Activity 2 
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ACTIVITY #3 GREEN SPACE AND PRESERVATION

Areas to
Protect/Enhance
the Green Space 

Preserve our beach and enhance more play area.
Connection to surrounding communities. 
Preserve the trail along the industrial zone. 
Enhance Peace Park with additional rentable infrastructure for
events, such as a gazebo, pavilion, or picnic tables.
Protect “Lovers Lane” located behind the school.
Convert the old hospital site on Water Street into a riverside park
with seating and a historic plaque.
Improve walking and cycling connections through the ambulance
space.
Retain access to trials.
River preservation. 
More historical paths. 

Areas for Future
Parks, Trails or

Recreational Use

Recreational activities at peace park. 
Multi-use trials - Mill lane to Water St. 
If school is relocated, the lands could be utilized the community use. 
Opportunity for recreational space. 
Develop Marina as an attraction. 
Community centre. 

Suggestions for
Better Walking
and/or Cycling

Connection

Establish a cycling path connecting the south side of Highway 17 to
improve access for residents, students, and other users.
Lighting for night walks.
Dedicated safe cycling paths.
Pedestrian overpass

24

Participants emphasized preserving and
enhancing green spaces, including beaches, trails,
Peace Park, and cultural sites such as “Lovers
Lane” and the old hospital site on Water Street.
Future opportunities included expanding
recreational activities, developing multi-use trails,
repurposing school lands, creating a Marina
attraction, and establishing a community centre.
Improving walking and cycling connections was
also highlighted, with recommendations for safe
paths, pedestrian bridges, lighting, and stronger
Town-wide connectivity.

Figure # 8: Activity 3
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ACTIVITY #4 HOUSING AND RESIDENTIAL LAND USE REIMAGINING

Potential Housing
Type

Expand affordable housing options.
Increase rental housing availability.
Support additional residential units (ARUs).
Provide rent-geared-to-income housing.
Develop low-rise apartment buildings.
Create more affordable senior living options.
A hotel to attract more people to the Town. 

Areas for Future
Residential Use

More housing development north of Highway 17. 
Explore opportunities to convert portions of industrial land
(including potentially rocky areas) for residential
development.

Key housing priorities identified through the
activity include expanding affordable options,
increasing rental availability, supporting Additional
Residential Units (ARUs), providing low-rise
apartments and rent-geared-to-income housing,
and creating more senior living opportunities.
Suggestions also included developing a hotel to
attract visitors. For future residential use,
participants recommended expanding housing
north of Highway 17 and exploring portions of
industrial land, including potentially rocky areas,
for residential development.
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Figure # 9: Activity 4

The Public Open House provided an important forum for community members and
collaborators to share their perspectives on the Town’s future. Through the interactive
activities (Mapping Our Future, Green Space & Preservation, and Housing & Residential Land
Use Reimagining) participants identified priorities, highlighted areas for improvement, and
proposed opportunities for growth. The input gathered through these activities, combined
with survey responses, provides a clear understanding of community needs and aspirations
and will directly inform the development of policies and strategies for the updated Official
Plan.
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This Engagement Report concludes Phase 2: Public Engagement and sets the stage for the
next phases of the OPR process.

4 NEXT STEPS

Phase 3: Policy Directions
Commencing Phase 3: Policy Directions which will include the preparation
of a Policy Directions Report.

More public engagements opportunities will be announced. 

26

Phase 4: Draft Official Plan Amendment
Development of new policies and revisions to existing policies through the
preparation of the Draft Official Plan Amendment.

Public Open House
A second Public Open House will be held before the finalization of a draft
Official Plan amendment 
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To learn more about the Town of Thessalon Official Plan Review and stay
informed about ways to get involved, please visit the Town’s website at:
https://thessalon.ca/town-services/planning-and-development/. 

To sign-up for the project email mailing list for project updates or provide
feedback throughout the Official Plan Review process, please email:
officialplanreview@thessalon.ca. 

This Public Engagement Report provides a summary of the engagement initiatives conducted
up to date as part of the OPR process and highlights the input received from residents,
workers, local businesses, and collaborators. It presents the outcomes of public engagement
activities, including the online survey and Public Open House Workshop, and identifies the
main themes, priorities, and opportunities that emerged. The insights gathered provide a
critical foundation for Phase 3: Policy Directions, ensuring that the updated Official Plan
addresses the Town of Thessalon’s evolving needs, values, and planning objectives.

5 CONCLUSION
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